
MONTANA 4-H
SOCIAL MEDIA BEST PRACTICES

TIPS:

EXAMPLE:

Catherine Schafer
catherine.schafer@montana.edu,  406.994.3504

Utilize the resources available to 
you at montana4H.org and 
4-H.org.  Here you can find 
graphics, templates, and informa-
tion regarding best practices and 
safety.

Reach as many people as 
possible.  Research shows that 
the best time to post is between 
12pm-3pm.

Switch it up!  Don’t always post 
the same type of content.  Rotate 
between links, pictures, videos.
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Directing audience to communicate via private email address instead of contact-
ing Extension professionals.

Use of language that does not align with the 4-H brand or mission while
representing a 4-H event.  
Excellent monitoring by an Extension professional that quickly and politely 
diffused the situation.

Using a 4-H page to promote a business for profitable gain.  No usage of the 
appropriate hashtags to connect to Montana 4-H. 


